
 Raising Film Content Awareness
Feel free to apply these tests to real life or any other type of media and fiction. 

http://bechdeltest.com/

1. It has to have at least two [named] women in it 

2. Who talk to each other [ a total of at least 60 seconds] 

3. About something besides a man 

The Extended Bechdel test also means: 
4. no sexual violence  
5. on a film not primarily intended for children. 

 

Please keep in mind that a movie passing this test does not mean it is at all "good" or 
feminist friendly just that it passes. 
 

The Racial Bechdel Test is to POC presence in the media what The Bechdel Test is to 
female presence in the media. It tests whether or not a form of media has a strong 
POC presence.   
The test is important because it shows trends in  
how POC’s are not only represented in media, but also  
how they are portrayed. 
 

In order to pass the test, three requirements must be met: 
1. There must be more than one named character of color 
2. At least two characters of color must have a conversation 
3. Who don’t act in a service capacity 
4. The conversation has to be about something other than a white person,  

race or racial stereotypes. 
 

LGBTQ characters are typically left out of the picture.  That's why GLAAD,  
following the example of the Bechdel Test, developed a set of criteria  
anyone can use to determine where and how well LGBTQ characters are included. 

1. The film contains a character that is identifiably lesbian, gay, bisexual, 

queer, and/or transgender. 

2. The character must not be solely or predominantly defined by their sexual 

orientation or gender identity. 

3. The character must be tied into the plot in such a way that their removal 

would have a significant effect. 
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This flyer has been created by http://amalgamatedfeminism.wordpress.com/ 
 

Women’s media center produces an annual report each year.  It reports on the 

status of women in TV, news, movies, and even social media.  Below are some 

quick facts from the 2013 report.  You can find the full report on their website. 

Women are faring worse at making movies in 2013 than they were in 1998. 

Of all the top-grossing movies of 2013, women accounted for only 16% of 

the writers, directors, producers, executive producers, editors, and 

cinematographers.  Only 33 directors of the 500 top-grossing movies from 

2007 to 2012 were black, and only 2 of those were black women. In 2013, 

women directed 50% of the competition films at Sundance, but only 1.9% of 

the top-grossing movies. 

Women had fewer speaking roles in movies in 2012 than in any year since 

2007–only 28.4% of speaking roles in the top 100 films went to women. But 

on TV, 43% of speaking parts are played by women. Of the women who did 

get speaking roles in movies, 34.6% were black, 33.9% were Hispanic, and 

28.8% were white. And of all the speaking characters, Latina women were 

most likely to be depicted semi-nude. 

The Melissa Harris-Perry Show a political talk show Sunday’s on MSNBC has 

more diversity than all other Sunday news talk shows combined, with 67% 

non-white guests, compared to the 16% of guests on NBC, ABC, CBS and Fox 

combined. The gender breakdown of almost all the Sunday political talk 

shows hovers around 75% male, 25% female. 

There are four times as many male columnists as female columnists at the 

three biggest newspapers and four newspaper syndicates. (The Washington 

Post has 25 men to 7 women, and The New York Times has 10 men to 2 

women.) The median columnist age is 60, while the median age for the 

American population is only 37. 

In our own studies we have found The Hearst Corporation owns over 300 

women focused magazines including Elle, Harper’s Bazaar, Esquire, 

Seventeen, Marie-Claire, Women’s Day, and Good Housekeeping.  This 

corporation has donated $63,200 to the national republican senatorial 

committee, $50,000 to American Crossroads (a political action committee 

that fundraises for the GOP) and more.  When you purchase magazines from 

any Hearst publication, you are financially supporting the Republican Party.   
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